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Example: United Countries Tour (UCT)

Importance of bike tourism

Cross border cooperation in the past
UCT 1998 - 2005

UCT since April 2006
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First effects



Luggage-service :

* 0,- € per stage

 Reservation until 8
p.m. the day before



Bike-rental

o 15 stations
e 7 days: Olst APR -31st OCT

e Standardized conditions:
6 € p. day, 30 € p. week

 One-way rental possible;
surcharge: 3,- €



Successful bike-tourism

50 % of all journeys due to the bike-supply

75 % of all journeys: use of the bike-supply
popular bike-destination

guantitative: Increase of the overnight-stays

gualitative: Increase of added value



Spendings per day:

Long-term camping 12,80 €
Short-term camping 21,50 €
Day-trip 22,60 €
Overnight stay (more than 4 days) 40,00 €
- mainly at flats, chalets

Overnight stay (short, until days) 70,00 €
- mainly at hotels




o
Marketing:



o
Marketing:



United Countries Tour:

e since 1998

e border-crossing
long-distance cycle
track

e length: 160 km



Weak points of the “1. UCT"

e small supply

e no distribution by publishing-houses
e accommodation facilities

o few Dutch bike tourists

e un-exploitet potentials in demand
 Inclusion of attractions




Attractions:
Meyer Werft  / Fortress Bourtange



e
United Countries Tour

old / new



N
UCT = cycle track network NL-D:

United Countries Tour

« 600 km cycle tracks
e 2 long-distance tours:
- Smokkelroute
- Pionierroute
e 12 border-crossing
day-trips
 plenty of attractions

e connected with the
Intern. Dollart Route



Standardized sign-posting



e
Print media



]
WWW.united-countries.net



Offers:



First effects:

| ong-distance cycle tours:
 many inquieries !
e Increase of reservations !

Day-trips:
e Tourists at family resorts and campsites ?




Conclusion:

1. Firstof all :

the real border-crossing touristic
product

2. Afterwards :
joint marketing




