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Defining the objectives [=itemsland

The Lisbon Strategy
2000
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Assessment and Refocus =it.emsland

Renewed Lisbon
Strategy
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lts all about Tourism =it.emsland

Role of Tourism for
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Economic dimension =it.emsland
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Tourism and the Lisbon Strategy
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Innovation is a must =it.emsland

Changes and
Challenges
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Information is key

ICT and tourism —
does it fit ?

To get information about a destination

To see whether any special offers or
promotions are available

To find out about fares or rates

To find things to do at my destination

To learn about which travel suppliers serve a market

To find pictures of a destination

To help decide which destination to visit

To learn about places to eat
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Online is king ... [=itemsland
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Tourism is important [=itemsland

EC action plan &
support
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